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When I met my husband Mark during our �rst week 
in Brock University’s Alan Earp residence, I wouldn’t 
have believed one day we’d end up running a 

brewery together. 
   After Brock, Mark (BAcc ’06) went on to earn his chartered 
accountant designation and worked for a mid-sized public 
accounting �rm while I started my marketing career client-
side, working on ad campaigns for one of Canada’s large 
telecommunications conglomerates. We got married, bought 
a house and daydreamed about starting our own business and 
working together, for ourselves.
   In 2010, Mark was travelling extensively on audits and spent 

a great deal of time reading about and exploring the small 
but rapidly growing and fascinating world of craft beer. One 
late night in a hotel room in Fort Saskatchewan, Alta., he read 
about a new brewmaster and brewery operations diploma 
program that was about to become an offering of Niagara 
College. He came home and told me an idea straight out 
of left �eld. He planned to apply to the program, commute 
back to the Niagara Region for two years and learn to brew 
beer with the dream of someday combining our business, 
accounting, marketing and PR experience to open our own 
brewery. I thought he was out of his mind.
   Not too long after that, a former colleague of mine got in 
touch to see if I would be interested in a new cooler, cider and 
spirits brand management role that had just opened up at the 
global wine company that she was working for. It was a light 
bulb moment for both of us. If Mark went on to learn brewing 
and if I could gain some sales and marketing experience in the 
world of beverage alcohol, maybe someday we could make 
this – craft beer – the business we had been dreaming of.
And that’s exactly what we did. We launched Left Field   
Brewery as a contract brewery (meaning we brewed our beer 
in other existing Ontario craft breweries) in February of 2013 
and started building our brand in the market.
   Two of the shortest/longest years later, we opened our dream 
business - The Left Field Brewery - as a real-deal, bricks and 
mortar brewery. Just blocks from our home in the East Toronto 
neighbourhood known as Leslieville, we operate a small 
production brewery, tap room and bottle shop serving local 
beer enthusiasts and neighbours.
   We’ve never worked harder for longer hours and we’ve never 
had more fun. Although it seems odd, we no longer work for 
ourselves. We work for the beer – to make it the very best 
it can be, for the brand – to consistently earn it a best-in-
class reputation and for our growing team of 11 wonderfully 
talented, energetic and passionate employees. It’s more 
gratifying than we would have ever imagined and none of it 
would have ever existed without our time at Brock.

The last word
Mandie Murphy (BA ’05)

Mandie Murphy (BA ‘05) is the owner of Left Field Brewery, Toronto, Ont.
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The TD Insurance Meloche Monnex program is underwritten by SECURITY NATIONAL INSURANCE COMPANY. It is distributed by Meloche Monnex Insurance and Financial Services Inc. in Quebec, by Meloche Monnex 
Financial Services Inc. in Ontario, and by TD Insurance Direct Agency Inc. in the rest of Canada. Our address: 50 Place Crémazie, Montreal (Quebec) H2P 1B6.

Due to provincial legislation, our auto and recreational vehicle insurance program is not offered in British Columbia, Manitoba or Saskatchewan. 
*Average based on the home and auto premiums for active policies on July 31, 2014 of all of our clients who belong to a professional or alumni group that has an agreement with us when compared to the premiums 
they would have paid with the same insurer without the preferred insurance rate for groups and the multi-product discount. Savings are not guaranteed and may vary based on the client’s profile.

® The TD logo and other TD trade-marks are the property of The Toronto-Dominion Bank.

Ask for your quote today at 1-888-589-5656
or visit melochemonnex.com/brocku 

Supporting you...  
and Brock University.
Your needs will change as your life and career evolve.  
As a Brock University alumnus, you have access to the  
TD Insurance Meloche Monnex program, which offers  
preferred insurance rates, other discounts and great protection,  
that is easily adapted to your changing needs. Plus, every year  
our program contributes to supporting your alumni association, 
so it’s a great way to save and show you care at the same time. 
Get a quote today!  

Our extended business hours make it easy. 
Monday to Friday: 8 a.m. to 8 p.m. 
Saturday: 9 a.m. to 4 p.m.

On average, alumni  
who have home and auto 
insurance with us 

save $400.*
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